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Disclaimer

This communication may include some forward-looking statements, without limitation, regarding Proximus’ financial or
operational results, certain strategic plans or objectives, macro-economic trends, regulation, future market conditions and
other risk factors. These forward-looking statements rely on a number of assumptions concerning future events and are
subject to uncertainties and other factors, many of which are outside Proximus’ control. Therefore, the actual future
results may differ materially from those expressed in or implied by the statements. Readers are cautioned not to put
undue reliance on forward-looking statements, which speak only of the date of this coommunication. Except as required by
applicable law, Proximus disclaims any intention or obligation to update and revise any forward-looking statements,
whether as a result of new information, future events or otherwise.

This document may contain summarized, non-audited or non-GAAP financial information. The information contained
herein should therefore be considered in conjunction with all the public information regarding the Proximus Group
available, including, if any, other documents released by the company that may contain more detailed information.
Information related to Alternative Performance Measures (APM) used in this presentation are included in the consolidated
mManagement report.
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Proximus Group investment case

{al

Robust Domestic
activities

v Solid financials (H1 2026)

Services revenue EBITDA
stable +1.1%

v Strong customer growth
(H1 2026):

‘%@ Internet +1.9% YoY
g Postpaid (exc. M2m) +2.3% YoY

@ Convergence +4.4% YoY

Proximus Group | Company Presentation

i

Solid market positions
through key strengths

v Leading networks (Q2 2026)

* >43% FttH/FttB coverage

* >93% 5G indoor coverage

v" 3 complementary brands

with strong NPS
proximus MOBILE VIKINGS scarlet

v Successful value strategy

4

Clear path towards
¢.400M€ FCF by 2030

2 yr ambition 2026-2028

v Domestic services revenue: +1%
to +2% CAGR

v From stable Domestic EBITDA
over 2026 to slight growth over
2026-2028

v" Organic FCF >100M£ for 2027
and gradually improving

v" Proximus Global EBITDA back to
growth as from 2027

v CapEx peak in 2027 and trending
down as from 2028

By 2030
v CapEx close to 1.1B€
v Organic FCF ~ 400M€

S

Attractive dividend policy &

keeping sound financial position

v Visibility on 3-year dividend
return
* 30cts/share over result 2026
* 40cts/share over result 2027

* 50cts/share over result 2028

v" Net debt/EBITDA ratio to
remain below 3.0x over
2026-2028 period



Introduction
to Proximus Group




Proximus Group key figures - FY 2025

Group underlying revenue Group underlying EBITDA

1.9:¢

Proximus is listed on the Brussels Euronext stock exchange:
- In the BEL MID Index
- In the BEL ESG Index

Business Wholesale
31% 4%

Organic Free Cash Flow 1

130w

2.38€ Market Capitalization (31/12/2025)

6,271 1,548 Global E -““““_-““““““““““““: ---------------------------------------------------------------
25% CapFx2 ; Proximus ownership Own shares
| o
10258€ i ) 4.42 /0
Residential i
4O% Net debt/EBITDA ; /
2.7x S&P definition : Belgian government
| [ Th h the Federal Holdi d
: Free float \ 338’025,135 InvreOSLtlgwenteCo?npe);Erl\y (EFSI\Q’])&”
, i o | Total number of
8% # FTE's for the Group i 42.06% shares 53.51%
12,560
Proximus Group | Company Presentation i 6

1 Organic FCF excludesimpacts from asset sales or M&A

2 Excl. spectrum and football rights More info: Q & FY 2025 Presentation



https://www.proximus.com/investors/ad-hoc.html
https://www.proximus-cdn.com/dam/jcr:702507e1-0385-460e-bdae-02ec65b2c9b0/2025_q4_results_presentation__en_fr_nl.pdf

Board of Directors

14 Board members

50% independent

6 women / 8 men

Board members are
appointed at the AGM upon
proposal by the Board Of
Directors after
recommendation of the
Nomination and
Remuneration Committee for
arenewable termof up to 4
years, with max. 12 years.

To enhance diversity, gender,
age and nationality are taken
into account when appointing
a new Board member.
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Stijn Bijnens
CEO

Muriel De Lathouwer
Director nominated by
the SFPIM

Cécile Coune
Chairwoman

Catherine Rutten
Independent director

AN x‘f
NN l
Béatrice de Mahieu

Director nominated by
the SFPIM

g
iy \
i

Emmanueéle Attout
Independent director

Qe
)

Joachim Sonne
Independent director

Francis De Meyere
Director nominated by
the SFPIM

Caroline Basyn
Independent director

Martin De Prycker
Independent director

Luc Van den hove
Independent director

Pierre Winand
Independent director

Eric Domb

Koen Kennis
Director nominated by Director nominated by
the SFPIM the SFPIM



Management team

Stijn Bijnens
CEO Seckin Arikan
Proximus Group CEO
Proximus Global

) “ |
’

-

f7 .l‘

Jan Geert Fiona Lam Donatienne Ben Renaud Jim Jeroen
Van Acoleyen Standaert Chief Financial Goemans Appel Tilmans Casteele Verbruggen
Chief Human Capital ~ Chief Technology Officer Chief Customer Chief Corporate Chief Enterprise Chief Consumer Chief Digital & IT
Officer Officer Operations Officer Affairs Officer Officer Market & Al officer officer
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Achievements
& strategy

INn the markets we operate In




Proximus Group operates through 2 distinct segments

in the Domestic and Global markets

Domestic
Benelux focus

c.1.7B€
FY25 EBITDA

v

a

B2C BZ2B

X & gug%g

o

ProxXimus  MIBILE VIKINGS DIOXIMUS  proximus NXT
x proximus
DIOXIMUS NXT wholesale
Luxembourg
w
Proximus NXT
Scarler — Nederland

Leader in mature domestic telco market

Challenger in growing, but fragmented Benelux IT market
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A

Proximus
Global

c. 0.17B€
FY25 EBITDA

DICS

proximus

@ telesign

D routemobile

Active in several markets with

different dynamics and growth
profiles

10



Each segment has its tailored strategy to address the
main priorities

Global

Domestic A @

tangoy 3‘@

proximus scarlet PrOXIMUS NXT

@telesign ’ Yics ‘ Bmutemobi\e

Sustain telco leadership and profitably
\1/ grow IT through the best network, products E L EV/\T E

and services

\_/. \2/ | Eigr\:\ek;r?;;::\n:::vevr?lrgc)a:t |;lic;§(sjs, dnTEel Bring Global back to growth
Amphfy partnerships and
Create optionality for
Drive efficiencies through simplification, future value creation

\3_/ enabled by Al and capitalizing on the
retirement opportunity

Proximus Group | Company Presentation 11



J

Strong brands?

NPS in B2C
proximus MM§NGS scarlet
NPS in B2B

x SME P-4

proximus ProxXimus NXT

Proximus Group | Company Presentation

1Source: company data
2Excluding M2M (Machine-to-machine)
All data points as of end-2025 unless stated otherwise

1 | The Domestic segment retains a leading position.

#1 market positions?

Market shares
(volume share; end ‘25 vs ‘22)

(@)

o
Y 44% +0.5 pp vs ‘22

Internet

™V
l; 41% +1.6 pp vs 22

TV

0 -0. ‘22
Mobile 43% O3 ppvs

Postpaid?

A

pProximus

12



A

Sustained strong Domestic commercial performance, proximus
< supporting solid growth in service revenue and EBITDA

Strong customer growth on key products... ...drove solid domestic financial results?
# subscriptions (000) (In M€)
(e) : 3,776 3,791
— 2216 2267 2313 2349 2367 Services 3,510 B
revenue -
Internet -
2022 2023 2024 2025 YTD-June 2022 2023 2024 2025
32% 1 +25% | (D | +08%
= ’ & 0.6% S
Mobile 4817 4973 5095 5205 5247 OpEx 1695 1,845 1,926 1,938
Postpaid? ] -
2022 2023 2024 2025 YTD-June 2022 2023 2024 025
@ =] @ +2.1% r@j
-TV
=D Q — 1,665 1,636 1,682 1,713
1,048 1110 1,173 1221 1,246 EBITDA
Convergent -
2022 2023 2024 2025 YTD-June 2022 2023 2024 2025

Proximus Group | Company Presentation 13

1 Excluding M2M (Machine-to-machine)
22025 results as reported, including the divestiture impact of Be-Mobile in Q4’25



A

In the B2C market, we are a national mobile leader, and proximus
\1_) growing challenger for fixed internet in Flanders

Belgium ¢ q

o —

PROXIMUS

BraﬂdS + Leader in North for Fixed

» Cable network player in North & 2/3 of Brussels
Flanders » Launched Fixed via wholesale in the South

el mmp N 2 @6
H czmp

proximus

* National player

* Challenger for Fixed in North
e Leader for Fixed in South

* National leader for Mobile

W xms

scarlet

Brussels
A1L9M -

inhabitants

.5.2M

households

(U=

orange”

Wallonia Mobile network operator

Offers Fixed via wholesale in North

Acquired VOO cable network (South & 1/3 of Brussels)
Multi-brand strategy, phasing-out VOO brand

* National challenger for
Fixed & Mobile MVNOs 8
* No-frills provider
° + About 30 MVNOs v e o JN A m A
MOBILE VIKINGS g * Challengers for Mobile = =
= + Small internet players

Carrefour Mobile

DIGI Z §

* Launched in Belgium in Dec’24
» Deploying mobile network and selectively fiber

* National challenger o .
for Fixed and Mobile Lycamobile Yoin

14



We have 3 successful brands in the B2C market, addressing all pr<?x£us
<G segments, allowing us to maximize value

Brand positioning

A
.4

. . . TE'I.CO proximus

Trusted Digital No-frills & VAS &

. ds
premium challenger value - W\ =
: » scarlet
x & - Willingness to pa >
& i gness to pay

scurlet S s

proximus

Residential Services revenue mix (value, 2025)

scarlet
x MOBILE VIKINGS

proximus

Proximus Group | Company Presentation 15



A

1 | Inthe B2B market, Proximus Group holds a solid position in proximus
telco and specific IT domains

Main telco
competitors

Belgium

oo \ o
* Maintains solid position in telco orange”
market Niche players Global players 0

CITYMESH

» Belgian market leader for fixed as astny () Ichamb3 m dstn
well as mobile, for both SME & — y
Corporate customers

Main IT competitors (fragmented market

» Challenger on fragmented IT ~
market & differentiate in
convergent services versus

traditional Belgian telco’s Capgemini @

NRB

» Strong IT offer supported by
affiliates

16
Proximus Group | Company Presentation



A

We offer telco and IT solutions to business customers ranging proximus
1l from SME to large corporations

2 brands
Addressing the x x

: proximus ProXimus NXT
business market

For SME Large corporations &
public sector

1,576 > Hewe 1,576
» Cybersecurity !
IT * Smart Networking i Gq
>440k A
* Workplace SME Q ey
. Data & Al customers K

* Internet )

Telco . Mobile > 1 ° 8 k 2 Bekaert BNP PARIBAS

NXT?
« Fixed Voice customers

» Data connectivity

Federale
Overheidsdienst

o % | FINANGEEN FEDNOT

%m‘
g

am
EXS

R
Revenue zgggnﬁz 0
2025, M€ ’

Federale Pohtie

Proximus Group | Company Presentation
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Service Revenue 2025, excluding Be-Mobile. On reported basis, 2025 was 1,611M€

1| arge corporations (200+ employee with advanced T and Telco needs) and public sector



The quality of our nation-wide fixed and mobile networks
\U provides a strong foundation for our success

Fixed network x

>99% of Belgian population has accessto a proximus
wired Proximus connection . ,
Belgium’s
2.75M or> 43% of the Belgian population fastest internet
has access to Proximus fiber, targeting 60% o
& mobile

by 2030. 35% fiber filling rate

fiber provides stable, ultra-fast internet:
* Up to 8.5 Gbps download SR
* Up to 1 Gbps upload
* Ultra-low latency

Brussels
[ )

Wallonia

Belgium

A

pProximus

Mobile network

>93% of 5G indoor coverage, targeting 99%
indoor coverage by end ‘27

RAN swap nearly completed; 4600 mobile
antenna sites (shared network)

15t MNO to launch 5G Standalone in Belgium

Mobile backhaul mostly upgraded to
10Gbps, predominantly fiber-based.

Spectrum supremacy
Available mobile spectrum (MHz - auction 2022)

365
T ™

Total spectrum

125

Downlink capacity indoor

mPXS MWOBEL =TNT m=Digi 18



\ZJ For Proximus customers, our fixed network ambition is to
provide gigabit access to nearly all by 2035

D

Mid-dense

A

pProximus

total living
units in Belgium

Fiber standalone build Fiber collaboration Gigabit collaboration

H rd
100% - Proximus own fiber Proxw.nus own 3 'party B 3rd party HFC
fiber fiber \ 4

>SS

Subsidized
fiber

Flanders
Network collaboration agreement with Wyre (achieved)

Wallonia
Working towards collaboration agreement with Orange Belgium

Proximus Group | Company Presentation
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~ Fiber is deployed independently in dense areas, while favoring P4
< gigabit partnerships in mid-density and rural regions PIOETES

Flanders

c. 80% of Flanders' c. 3.6M
premises will be fiber-
passed, Proximus to own

>60%

Wallonia

c.70% of Wallonia's c. 1.9M
premises will be fiber-passed, "
Proximus to own >90% UM

Subsidized fiber deployment in
the German speaking region by

Brussels Proximus JV' Gofiber

Proximus builds fiber for
c.100% of Brussels

) ) 1. Assuming the close of a network agreement with Orange Belgium for Wallonia. 20
Proximus Group | Company Presentation 2 Overbuild area



Proximus targets ~60% fiber coverage by 2030, A

\J and to provide gigabit coverage to ~95% of its customers

Proximus fiber roll-out to be nearly completed by 2030

(past & expected Homes Passed roll-out in incremental M living units)
B -42%

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

c. 60%

. Dense . Mid-dense & subsidized rural = % fiber coverage

Proximus Group | Company Presentation

Note: Estimates assume close of intended fiber collaboration, with Telenet/Wyre and with Orange Belgium, respectively.

pProximus

% completed of target (end-2025)

Mid-dense & o
subsidized rural ] c.40%

Towards ~95% gigabit access

* Besides own roll-out, our customers
can have gigabit access through 3
party fiber, HFC access and FWA.

21



\3) Our Domestic EBITDA is supported by a 180ME€ efficiencies p,ﬁus
target, enabled by Al

3-year gross Workforce savings Al as key enabler,
efficiency target (€M) levers example of projects

* Intelligent fiber repair

c. 180M€ Pxs SA 1lin 3 leaversreplacedin assistant

attrition non-sales functions

* Predictive fiber repair &
maintenance

Reducing and insourcing parts

Workf External of our external workforce in i Automated customer
orkrorce workforce low-cost locations at 50% of i  interactions leveraging
cost : Digital assistant & FAQ
: search

...............................................................................................

Al fraud detection

Automated claim
generation

Enhanced Admin, Billing
and Collections

Non-workforce target areas

Non-workforce >

Procurement Energy and Legacy IT

. Infrastructure latforms
2025-2028 g

Marketing automation

Proximus Group | Company Presentation 22



A

3 | We will lower headcount in an efficient way by 2030 through proximus

< reskilling and upskilling

Controlled internal workforce reduction through only
partial replacement of natural outflow

Proximus SA internal FTE (in ‘O00s)

-1.2K

7.9K

In addition, we target a net c.
25M€ OpEx reduction between
'25-'28 by reducing external
workforce costs

2025 2030

Proximus Group | Company Presentation

Outflow partly driven by increase in retirements
(# retirements of internal FTE per year, Proximus SA)

c. 1,400
|

c. 800

2026 2027 2028 2029 2030 2031 2032 2033 2034 2035

23



A

proximus

Proximus Global jobs to be done focus on returning back to Global
growth and creating optionality for future value creation

Global

@telesign ‘ Hics | Droutemobi\e

ELEVATE

Bring Global back to growth
and

Create optionality for
future value creation

. . 24
Proximus Group | Company Presentation



Proximus Global unites the strengths of BICS, Telesign and a3

proximus

Route Mobile to elevate digital communications

Number one interoperability
service provider, with a
network of networks

(@) Enabling voice calls and
O SMS sending across the

world
Connect

A

Proximus
Global

Top 5, at-scale leading
innovator in Omnichannel
solutions

One of the key players in a highly
fragmented digital identity market

Providing anti-fraud protection
for enterprises through identity
verification (e.g. OTP])

Allowing enterprises to reach
their customers via their
preferred channel

Proximus Group | Company Presentation 55

10OTP = One-time-password



3

Proximus Global is active in several markets presenting very proximus
different dynamics and growth profiles

Global

Connect Engage Protect ——
Enable people to send Allow people to use Enable enterprises to interact with their Provide enterprises
and receive voice calls the cellular roaming customers, over their preferred channels (SMS, with unified
and SMS messages networks worldwide WhatsApp, RCS, chatbots,...) authentication and
worldwide fraud prevention
abilities
Market growth -5to -10% +5 to +10% 10 to -15% +20 to +30% +15 to +25%
SAM!' ('25-29)
Network API
Exposing telcos’ network capabilities in a simple, programmable way.
Through APIs, we offer solutions to enterprises and enable many new use cases.

SAM' size

5-7B€2in value by 2029

Proximus Group | Company Presentation 26
1Serviceable Addressable Market, considering Proximus Global's current portfolio positioning
2Source: STL Partners



A

proximus

Global's strategy tackles its challenges and aims for a return
to EBITDA growth in 2027

Connect Engage Protect——

Global

@telesign ’ Yics ’ Broutemobi\e

ELEVATE

We are We are We are
. strengthening our shifting from SMS to combining
Bring Global back to growth leadership in Telco omnichannel and our Protect
by keeping a strong reduce our portfolio via a
and
focus on volumes dependency on OTP new platform

Create optionality for
future value creation

Proximus Group | Company Presentation 27



3

Concrete initial steps taken in the transformation journey of e
Proximus Global

Transformation on track Improving go-to-market Investment in Al
+ 2026 integration commitments on *  Product and region-specific go-to- « New dedicated Al-focused unit to
track. market and sales: drive Al transformation in our
* Bolstered the team with experienced portfolio )
CPaaS leaders v" Strengthened customer v' Architecture

e . . v' Data governance
* Increased OpEx and CapEx discipline segmentation with more v Use case industrialization
targeted GTM Heltar, small-sized M&A, strengthens &

x ) accelerates Al portfolio
V" US acceleration plan
proximus
Global v" Mission-based teams to speed @ Al chatbots v Workflow
' automation
Engage - Protect up transformation, including on
Al Enterprise € Omnichannel
integrations engagement
28
| 1
@;uNIPER Industry recognition & strategic partnerships Gartner

Ranked #1 Global Leader in Sponsored
Roaming by Juniper Research

Recognized as a Leader in the 2026
Gartner® Magic Quadrant™ for CPaaS

\

£y Google Cloud




Financial outlook
& capital allocation



We project growing organic FCF and target c. Z00M€ by 2030

Organic FCF recovery mainly driven by:

- Expected CapEx decrease related to fiber build
- Slight EBITDA growth over 2026-2028
- Recovery of Proximus Global to EBITDA growth as of 2027/

CapEx /7 Organic FCF 2025-2030 (M¢€) Further upside potential beyond 2030
CapEx ./U(\ Close to
125B€  13me 11B€ 3 gp—
v' Substantialincrease in retirements

CapEx-peak in 2027 post-2030
and trending down

from 2028 .

e c. 400M€ v' Decreasing need for customer CapEx
\
. 130M€ 100M€ \
Organic C.50ME v" Copper phase-out at full speed

FCF

2025 2026 2027 2028 2029 2030 \

)
|

%

%

|

30
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Our dividend policy is aligned close to expected organic FCF, H e
ensuring a sound balance sheet & enabling room for value
accretive business initiatives

Dividend / share

In €/share, accounting view

Dividend distribution policy (annual instalments)
* 30cts/share over the result of ‘26, payable in April '27

* 4Q0cts/share over the result of ‘27, payable in April '28

2026 5027 >028 * 50cts/share over the result of ‘28, payable in April '29

Proximus Group | Company Presentation 31

Note: The shareholder remuneration policy relies on assumptions about future business and market evolutions and may change if unexpected risks or external events occur. Each year, the proposed dividend is reviewed and
presented to the Board of Directors, including confirming appropriate levels of distributable reserves



The Net debt/EBITDA ratio is expected to remain below 3.0x

over the 2026-2028 period

Net debt / EBITDA (s&P definition?)

CMD update

Post-acquisition Unifiber

2024 2025 2026 2027 2028

Proximus Group | Company Presentation

1S&P ratio adjusts for spectrum liabilities, post retirement compensation, available cash and 50% of fiber JV debt

> Anticipated Net debt/EBITDA ratio to remain below
3.0x

......................................................................................................................................

> A solid credit profile

BBB+ A3
S&P Global MOODY’S
Stable outlook Stable outlook

......................................................................................................................................

> Access to attractive funding costs

32



Debt portfolio: first maturity only in 2028, all debt IG rated and e

99% fixed coupon

Debt by type Fixed vs. floating Debt maturity profile (M€)”

o,
8.1% 141%

800
750 750 750
700

Hybrid bonds EIB loan M Fixed Floating
I Eurobonds M Yen PP

26 27 28 29 '30 ‘31 ‘32 33 ‘34 '35 ‘36 '40

3.2% Credit ratings Hybrid bonds | EIB Loan 7 years
° I Eurobonds M Yen PP Weighted d .
Weighted average coupon BBB+/Stable - S&P eighted average duration
(including hybrid) A3/Stable - Moody's

*Excluding 400ME€ Unifiber bank debt repaid in July 2026

33



Sustainability
Our contribution to the
environment and society

PDF: Annual Report 2025


https://www.proximus-cdn.com/dam/jcr:44041fd1-b790-497d-b397-cb03869fab27/proximus-integrated-annual-report-2025-v1.1_en.pdf

Our societal ambitions are embedded in our purpose

Boldly building a connected world that people SO
Always-on Building
connectivit) in Ambition: be Net Zero by

for all
Our responsibility to provide
reliable connectivity for
everyone and mission-critical
infrastructure for businesses
and government

Proximus Group | Company Presentation

digital society
Refers to cybersecurity,
sovereignty, data protection
for business customers and
data protection, digital
resilience for residential
customers

2040 across our value chain

employability
Continue to investin
long-term employability

blooms

35



Proximus contributes to a safe & secure digital world

Safeguarding own operations, networks,
and services

invested in Corporate Cybersecurity Program in

2025

[  Trusted Introducer Certificate and ISAE
3000/5S0C 2 Type | and Il attestations

as strategic priority, embedded in Corporate Cybersecurity
Program

based in Belgium

Shaping the future of cybersecurity

Founding member of the , an ecosystem of
academics, policy makers and business leaders to position Belgium

8 at international level
8 at KU

Leuven inaugurated in 2025, to accelerate research & innovation

Proximus Group | Company Presentation

Helping customers secure their operations

across the Benelux

cybersecurity expert in the Benelux: with NATO and with Belgian

8 signed in 2025 reinforcing PXS position as key
Federal Public Services

helping parents and kids navigate in the
digital world with confidence

Building a safe digital society for all

: Proximus volunteers training 5.500+
children in 2025 for a safe internet use

) offering everyone guidance to
better protect against digital risks

@

Close collaborations with
(CCB), and at EU level

Driving force behind governmental initiatives, and

, to fight against cyber-fraud 6



Environment

By 2040, Proximus aims to achieve net-zero emissions across its
value chain

Scope l Scope 2 Targ etS

5% - 20 KTons \ / 0% - 0 KTons vs 2020 baseline
Direct emissions Own indirect emissions

from fossil fuel from electricity usage

combustion and
refrigerant gases

Purchased goods _ o
and services 85.2% 6 6 / o
scope 1&2 by 2030

375 KTons

~Scope 3 355 KT, o -
ons -
95% - 355 KTons 42 /o
Proximus' indirect emissions Scope 3 by 2030
in the value chain

Proximus’ operations 5.4% l Customer use of products 9.4% o
+ Fuel & energy (excl. 1 & 2) + Leased assets - 9 0 /0

+ Business travel + Use of sold products
+ Employee commuting scope 1'2&3 by 2040
Proximus Group CO2 footprintin 2025
g j SCIENCE TZHEE%ES
| BASED
TARGETS STAND A

Proximus Group | Company Presentation 37




Climate Transition Plan: the main levers for decarbonization are

operationalized across 6 domains

Scope 1&2

27,6
26,6 26,

2020 2023 2024 2025 2026

Scope 1 Net Emissions (kT CO2)

Fleet

Buildings .

Electricity .

18,2

s Fleet
® Buildings

Carbon removals

43
36
2,9

Management fleet electrification
Technical fleet decarbonization

New headquarters
Heat pumps installation
Buildings renovation

Electricity consumption reduction
100% renewable electricity sourcing
Own solar production

5,0
§§ B
B m

2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039 2040

Scope 3

Scope 3 Net Emissions (kT CO2)

# Purchased Goods/Services & Capital Goods
@ Fuel & energy related
R Use of leased CPEs

Other Scope 3 categories

303 Carbon removals

83
68
55}

98
)

2020 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039 2040

Network

Supply
Chain

Customer
devices

» fiber deployment & legacy infrastructure phase-out
» Network sharing

» Network parts eco-design, reuse and resell/recycling

* Supplier Engagement Program with 250 major suppliers
*  Climate & circularity in RFPs
* Eco-systems & partnerships

» Branded/BZB CPEs eco-design & standardization
»  Optimization of returns & refurbishment
* Smartphone refurbishing, repair and as-a-service

38



Work

Proximus invests in the long-term employability
of its workforce

Almost & «
vacancies filled thanks to

internal mobility

90% of Proximus

employees attended
2 5 train

AN

Ay

Employee ; !
engagement . - { B

76 ‘ |
’ (N

Proximus Group | Company Presentation



For further information

¢ Most recent results publications: Quarterly results | Proximus Group

. Unifiber takeover: Unifiber takeover
« 2026 CMD: Ad hoc | Proximus Group

« 2025 Annual report: Annual reports | Proximus Group

«  ESG: ESG achievements - Environmental, social and corporate governance | Proximus Group

Investor.relations@ proximus.com

<\ )
Nancy Goossens Bart Boone

Head of Investor Relations Investor Relations Manager
Proximus Group Proximus Group



https://www.proximus.com/investors/reports-and-results.html
https://www.proximus.com/investors/ad-hoc
https://www.proximus.com/investors/ad-hoc
https://www.proximus.com/investors/ad-hoc
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